
Tourism Statistics Set to Improve 
 

In 2004 the Government commissioned Denis Allnutt to undertake a study on the state of 

tourism statistics in the UK. The conclusion of this study was that many sets of tourism 

statistics were bordering on being unfit for purpose and needed considerable revision and 

investment to bring them up to a standard where they were not only of use to tourism 

businesses and policy makers, but also fulfilled the UK’s international obligations on tourism 

data collection. 

 

Although the report was well received by both the industry and the Government, funding was 

not provided to implement many of the main recommendations. So, although there have 

been some improvements in the methodology used, the main domestic tourism survey 

(UKTS) and, to a lesser extent, the International Passenger Survey, to a large extent the 

problems identified by Allnutt in the inability of the national tourism surveys to provide timely, 

accurate and usable tourism data to businesses and destination managers have remained. 

 

The biggest problem is undoubtedly with the Leisure Day Visitor Survey. Leisure day visits 

now constitute over 50% of the total £85bn per annum spent on tourism in the UK. Yet, 

instead of keeping weekly, or even monthly statistics on this expenditure, the last Leisure 

Day Visitor Survey was undertaken in 2005 and only three surveys have been conducted 

over the last 10 years. As such it is pretty much useless in providing trend data and to what 

is happening in the most important tourism sector. 

 

However, some of the main problems associated with tourism data are about to be resolved. 

The Partners for England initiative, driven by VisitBritain and the South West RDA, has 

recently established the English Tourism Intelligence Partnership (ETIP). This partnership, 

co-funded by the RDAs and VisitBritain and supported by the LGA and the Tourism Alliance 

is working with the Office for National Statistics (ONS) to address the failings of national 

tourism data. To do this, a budget of £300,000 has been allocated and two new fulltime 

positions are being created within ONS as a “Tourism Statistics Unit” tasked with 

implementing the new initiative. 

 

ETIP will oversee the work undertaken by the Tourism Statistics Unit and have set itself the 

task of addressing four key issues; 

 

1.  Improving information on supply-side tourism development   

2. Determining whether the new Integrated Household Survey can be used to 

improve UKTS and Leisure Day Visitor Survey data  

3. Developing advice and guidance notes for regions, sub-regions, DMOs and 

Local Authorities on all aspects of measuring tourism locally.  

4. Ensuring that improvements in the data collection mentioned above fit the data 

requirements of Tourism Satellite Accounting 

 

Obviously the two staff and £300,000 budget are not going to be able to resolve the state of 

UK tourism statistics overnight. Indeed, the Allnutt Report stated that for UK tourism 

statistics to be totally reformed, it could cost up to £8m to achieve. Therefore, there needs to 

be some prioritisation to determine where and how the most effective return on the £300,000 

investment can be achieved. 

 



As part of this process, The Tourism Company has been engaged by ETIP to undertake an 

assessment of the status of current tourism statistics in order to refine the partnership’s 

priorities so that a more detailed workplan can be developed. This work will not just assess 

what statistics are currently available and identify the where the gaps are in the collection of 

tourism statistics but, more importantly, determine what information is actually required by 

tourism businesses and policy makers to improve their performance. 

 

To do this the Tourism Company has launched an online questionnaire for tourism 

businesses and public bodies to determine their tourism statistics requirements. The survey 

can be completed through the following link. 

 
http://www.surveymonkey.com/s.aspx?sm=h_2fJBNA3ozJleIJg4kfrCzA_3d_3d 
  
I would encourage all Destination UK readers to undertake the survey. After all, tourism 
statistics will only ever be as good as the information that goes into them and this is an ideal 
opportunity to ensure that what comes out is of value and relevance to you and your 
business. 

http://www.surveymonkey.com/s.aspx?sm=h_2fJBNA3ozJleIJg4kfrCzA_3d_3d

